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This project was led by Dr. Shelley Boulianne as a member of the DigiWorld
network: https://digidemo.ifkw.lmu.de/

Six research assistants coded the Facebook posts for this project. These
research assistants are listed as authors of this report. The author order
reflects contributions to the project.

The authors would like to thank the DigiWorld network for the creation of
the codebook used in this project. Additional variables were added to
address the Canadian context. In addition, the authors would like to thank
Dr. Jorg HaBBler and Katharina Schlosser for programming the online
questionnaire used to enter the data.

The Facebook posts were gathered using CrowdTangle. The posts were
shared with us by Dr. Anders Olof Larsson. The authors would like to thank
him for gathering the list of Facebook posts used in this analysis.
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We coded Facebook posts from a four-week period beginning August 23,
2021 and ending September 20, 2021.

A team of six coders were trained using a codebook that includes more
than 300 variables. This report covers a handful of the variables. Coders
were given a Facebook link, which they opened in one window. Then in
another window, they went through an online questionnaire hosted by
SoSciSurvey.

If the post included content in French, coders used Facebook's "translate”
function to convert the post into English. When this feature was not usable
(e.g., videos and images), the post was coded by a bilingual coder and/or
Dr. Shelley Boulianne.

Further information about reliability is available by contacting Dr. Shelley
Boulianne.
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The team of coders reviewed the Facebook posts from five political parties:
» Liberal Party of Canada: https://www.facebook.com/LiberalCA/
o Conservative Party of Canada: https://www.facebook.com/cpcpcc/

* Bloc Quebecois: https://m.facebook.com/blocquebecois/
» Green Party of Canada:
https://www.facebook.com/GreenPartyofCanada/
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The Conservative Party posted the most during this four-week
period. Approximately 48% of the posts are from the
Conservative Party of Canada (Figure 1).
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https://www.facebook.com/LiberalCA/
https://www.facebook.com/cpcpcc/
https://m.facebook.com/NDP.NPD/
https://m.facebook.com/blocquebecois/
https://www.facebook.com/GreenPartyofCanada/
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For this variable, the original language of the social media post was
coded as French only, English only, or both languages used. About
52% of the posts were in English only (Figure 2).
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Image & Video
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This variable looked at the type of visual media included in the post.
The presence and quantity of images and/or videos embedded
within the post were considered. About 46% of posts included a
single image (Figure 3).
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Number of Persons
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If the posts included an image or video, we noted the number of
people visible in the image or video. For posts containing multiple
images, only the first image (top left) was coded. In the case of videos,
the first minute after any still image was coded. Approximately 43% of
posts did not include a person (Figure 4).
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Emoiji
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This variable asked whether or not the post contained an emoji. This
included arrows and check marks, among others. Approximately 74%
of posts did not contain an emoji (Figure 5).
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Information Elements

Election system or electoral process
Farty palicies

Farties past achisvemenis
Campaigninfo

Infa abaut party leader

Info abowt other party members

Mon-political info

Speechacts, such as thank you posts

ff of posts

Note: A post could contain more than one type of information elements.

Here, we coded if the post contained any information which may help to
inform the recipient about a certain topic. One post may have included
information elements from multiple categories; as such, we present
counts instead of percentages.

Information about party policies was the most popular
informational post (Figure 6).
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Information Elements (Continued)

Conservative Party of Canada - Parti
conservateur du Canada @
Sep1,2021 - &

Canada's Recovery Plan will build 1 million homes in 3
years and ban foreign investors from buying homes to
secure housing for Canadians.

CANADA'S NEW HOUSING
PRIGES ARE RISING RAPIDLY

119% —,

5
‘06 ‘07 DB D3 IO il ‘12 ‘13 4 B ‘" ‘I ]

I Canada - New Housing Price Index (%y/y)

Source: Statistics Canada

Figure 7 is an example of a post that would
be coded as containing information on a
party’s own policies.
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Substantive Policy Issues
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Note. The graph presents the five most common policy issues. A post could cover
more than one policy issue.

For this variable, we coded over 35 possible policy topics. Topics could
be addressed using textual elements, such as a written caption, or
visual elements, such as photographs or graphics. All topics mentioned
in a post were coded. Figure 8 shows the five most common policy
topics we encountered. Posts about the economy and financial issues
were the most popular policy post.

Provided in Figure 9, Figure 10, and Figure 11 are examples of what we
would code as economy and finance, health, and housing, respectively.
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Substantive Policy Issues (Examples)

C\, Conservative Party of Canada - Parti aes

/ cnnser'-.rateur du Canada @
52021 - @
We have a plan to fight food inflation and tackle the
rising cost of living. One of Canada's top experts on
food policy agrees.

) TORONTO STAR o e
[, S
()" Toole taking a smart approach to fighting food
inflation

Py iy € baas bk 3 o Bl g £ o
For, Sap W, 00 S dmia e

¢ % Green Party of Canada | Parti vert -
du Canada &
Sep 13, 2021y

The COVID-19 crizis has revealed deadly structural flaws
in how we care for cur most vulnerable; our long-term

care system has failed residents and staff members.

The Green Party will continue to proposa salutions to fix
the failures of our Lang-Tarm Care systam.

Read more: https:/'www.greenparty.ca/en/platform/life-
with-dignity#longterm-care-reform

Authorized by the registered agent for the Green Party of

®DigiWerld
. |




Substantive Policy Issues (Examples)

(4 Conservative Party of Canada - Parti
\S= / conservateur du Canada @

Sep 6, 20271 - D

We will make housing more affordable by building 1
million homes in the next three years. Vote Conservative

| “Housing is the most pressing

| issue facing many Canadians.

Right now, the federal

Conservatives have the best plan
for dealing with it.”

Mail
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Negative Campaigning
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Negative campaigning involves all forms of attack on the political
opponent, including the party, politician, coalition, or institution.
Negative campaigning can refer to socially relevant topics, use
stereotypical traits, highlight shortcomings, as well as criticize and
attack the qualities or activities of parties and politicians. Most posts
were not deemed to be "negative" (Figure 12).

Figures 13 and 14 are examples of what we would consider to be
negative campaigning.
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Negative Campaigning (Examples)

e Conservative Party of Canada - Parti

conservateur du Canada &
Sep 11,2021 - &%

Welcome to the Bank of Justin! You get 4 years of
economic mismanagement and wasteful spending.

D 3

BANK =
JUSTIN

Borrowing $424
million each day

Source: Federal Budget 2021, 19 April 2021
- .

AT Canada’s NDP | Le NPD du Canada .
W o osuoust 2021-@
Canadian workers have been hit harg in this pandemic.

Erin O'Toole has made promizes (o workers = but they don't mean much if he won't protect
tham.

When workers had their penzsions stalen, O'Toole and Trudeau stood by and lat it happen.

Trudeau and O'Toale fallad workers. But when the wealthy and big corporations nead them,
thay always step up.

Jagmeet will coma thraugh for workars, and makea tha rich pay thair fair share,

B hitpsyfwenw ndp.cainews/otoole-no-friend -canadian-warkers

MDR.CA

NDP+NPD

agmeet
J gSingh

O'Toole is no friend to Canadian workers
Erin O'Toole’s record shows he's no friend to Canadian workers.
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Acclaim
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In addition to negative campaigning, political actors may use acclaim to
present their own issue stances, policies, and past work of party
politicians as positive. Acclaim is used to “applaud” one's own party or
candidate. These types of posts were rare (Figure 15).

Figures 16 and 17 are examples of what we would consider to be
an acclaim.
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Acclaim (Examples

A, Canada's NDP [ Le NPD du Canada &
' 31 August 2021 - @

Check out this profile of Jagmest Singh in the Toronto Star!

The piece highlights what we love akout him — his care and compassion for people.
Please give it a read to learn mare about what shaped him and why he is fighting for you ©

https

swvithestar.com/.. /singh-the-compassicnate...

THESTAR.COM

Singh: The compassionate brother who draws on suits, social media and
spirituality

G Libweral Party of Canada | Parti libéral du Canada
2021 - Gh

Justin Trudeaw's government has taken the strongest action on guns of any government in
Canada, including banning over 1,500 types of military-style assault rifles. Mow, we want to
mave forward and make Canada's gun laws even stronger. Here's how gJ

‘We've already banned military style-assault rifles. Mow, we'll make it mandatory for gun-
owners o either sell those banned firearms back o the government or make them
permanently inoperatlie

‘We'll crack down on anyone trying to make firearms unnecessarily powerful. To do that, we'll
permanently alter firearms to limit the number of bullets in each, and ban the sale and transfer
of gun-magazines that exceed that number,

Ter el get handguns off our streets, we'll support provinees and termteries who enact a ban
in their jurisdiction

‘We're going to keep communities safe, and keep gun violence out of Canada. Get the details
here:

FORWARD. | AVANGCONS

% FOR EVERYONE. | ENSEMBLE %

LIBERAL CA
Libverals move forward on keeping dangerous guns off our streets | Liberal Party
of Canada
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Populism
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The populist tendency of a post consists of criticisms of the elite while
the speaker pretends to defend the interests of the people or the
majority of citizens. These types of posts were rare (Figure 18).

Figure 19 is an example of what would be coded as populism.
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Populism (Examples)

A7\ canada’s NDP | Le NPD du Canada @ Follow [JEERS

26 August 2021

Overview Comments

Ever feel like the game is rigged against you?

Liberals and Conservatives have been protecting big corporations
for decades, while you and your family fall further behind.

Jagmeet is different. He'll do what he says — and tell big oil and big
pharma its game over.
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Micro-targeting

Targeting is understood as a strategic process aimed at persuading voters or
mobilizing supporters by showing them messages tailored to them, while other
groups are neglected. Targeting was only coded if a post referred to a group,
either directly through statements such as “Women, vote for us,” or indirectly by
explicitly expressing concern towards the target group’s interests, such as “We
stand up for women’s rights.” About 27% of party posts contained content
targeting a specific group (Figure 20).
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Figures 21 and 22 are some examples of what we coded as
targeting.
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Micro-Targeting (Examples)

Greeen Parly of Canada | Parti vert du Canada
Sepiember 20, 2021 - @
TODAY 15 ELECTION DAY!

Polls will be open for 12 hours loday,

To make the voting process easy today, remember to:
- Bring your voter info card
- Bring I
- Wear a mask
GREEM

ed by the registered agent for the Green Party of Canacda,

WOTEZ AUIOURD'HUI, LE JOUR DE L'ELECTION!

Les bureaux de vobe seront ouverts pandant 12 heures aujourd’ hui.

Lorsgue vous irez voter

- Apportez votre carta votra carte dinfo de I"dlecteur & des piécas d'identité acceptéas
paur faciliter le vota

- N'gubliez pas vatre masqua

Il faut de avdace. SVole:VERT

Autorisé par I'agent enregistré du Parti vert du Canada.

< @ Liberal Party of Canada | Parti libéral .
du Canada @

Aug 20, 2021 - A

By laking bold climate action, wa will create naw jobs,
strengthen our economy, and grow the middle class —

an while daing that, we'll also make sure aur kids ang m'& mﬂfl‘t

grandkids have clean air and water. Find out how at

liberal.calchmate. WW’"

Basbawived by tha regivisrsd sge b tha Lbasw Paty of Canaca

READ THE FULL PLAN AT liberal.cafclimate
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