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WHY CULTS?



P re-Dig it a l

The Peoples Temple

TIME PERIOD: mid-
1950s  to 1978

PRIMARY 
COMMUNICATION 
MEDIUM: Fa ce-to-fa ce



P re-Dig it a l

The Branch Davidians

TIME PERIOD: 1929 to 
1993

PRIMARY 
COMMUNICATION 
MEDIUM: Fa ce-to-fa ce, 
w ritten w ord (flyers , w ritten 
correspondence)



Tra ns it iona l

Heaven’s Gate

TIME PERIOD: Ea rly 
1970s  to 1997

PRIMARY 
COMMUNICATION 
MEDIUM: Internet 
(ta rgeted spa m ema ils )



The Dig it a l Ag e

Teal Eye LLC

TIME PERIOD: 2011 to 
present

PRIMARY 
COMMUNICATION 
MEDIUM: Socia l Media  
(YouTube)



Presenter Notes
Presentation Notes
We can talk more about Teal Swan as an organization and why we chose her in particular. 



PODCAST DOCUMENTARY SOCIAL MEDIA

84

LIFTON’S 8 CRITERIA FOR THOUGHT REFORM

QUOTES

Presenter Notes
Presentation Notes
The researchers collected a sample of 84 quotes from interview transcripts from members of Teal Eye LLC (Swan, 2020), Swan’s YouTube videos, and written testimony from a Teal Tribe Facebook page. These quotes were examined using content analysis and categorized according to Lifton’s eight criteria for thought reform. Researchers decided to collect data from a variety of media sources due to the breadth of Teal Eye LLC’s digital platform. 



LIFTON’S 8 CRITERIA FOR THOUGHT 
REFORM

5
LOADING THE 

LANGUAGE

6
MILIEU 

CONTROL

3
DISPENSING OF 

EXISTENCE

4
DOCTRINE 

OVER PERSON

7
MYSTICAL 

MANIPULATION

8
SACRED 
SCIENCE

1
CULT OF 

CONFESSION

2
DEMAND FOR 

PURITY

Presenter Notes
Presentation Notes
We should say why we used this
Robert J Lifton psychiatrist - proposed these 8 psychological themes used by organizations to encourage thought reform. 
They have been applied to tactics used by the military, religious groups, and cults to label activities that create energizing, yet dangerous atmospheres (aka the hype). 
Specifically when enforcing ideological totalism.
Therefore, these themes were deemed the most appropriate way of categorizing the messaging used by cults of the past to help identify similar themes in groups of the present.



So how different are they?



In  a  d ig it a l venue….

Cult  o f 
Con fess ion

Dem a nd  
fo r  P urit y Mys t ica l 

Ma n ip u la t ion

Milieu  
Con t ro l

Disp ens ing  
o f Exis t ence  

Loa d ing  t he  
La ng ua g e

Sa cred  
Science

Doct rine  
Over P erson



CONCLUSION

Presenter Notes
Presentation Notes

Maybe we can conclude by bringing it back to the title of the paper? Mention something about how the themes identified are the same as what past cults used but the change in medium proposes that the song that lures vulnerable people into cult-like activity and groups can either be stronger or weaker dependent on the themes present in their messaging.


 That would be a good segue into our call to action for more research into developing counter-messaging strategies, digital literacy advocacy, leveraging mental health professionals as research resources, cross-cultural online analysis, and how emerging technologies like virtual reality, augmented reality, and artificial intelligence might be harnessed by cults.




CALL TO ACTION



CREDITS: This presentation template was created by Slidesgo, and includes 
icons by Flaticon, and infographics & images by Freepik

Questions?

ekhomeniuk@gmail.com

heather@hutchcomms.com

THANKS!

https://bit.ly/3A1uf1Q
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr
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