" ' Patriarchal Pap

Walt Disney’s True Lo$v$e

Tales of dizzying misogyny

By Marlene Wurfel

young girls strive to be? If we take our cues

from Disney, comatose is about right—preferably
defying the laws of decomposition in a glass coffin
somewhere or cataleptic with golden hair arranged
just so on an enchanted pillow in an enchanted king-
dom.

The brand of pap that Disney offers of what it
means to be young and female is dizzyingly misogy-
nist. The message is abundantly clear: good + beau-
tiful + passive + virginal + comatose + white
and/or self-abnegating + long-suffering = $ a $$$$
handsome $$$$$ prince $3$$$. To be fair, Disney
does offer an alternative. If you insist on being born
female, you could also become active, aggressive,
self-serving, artful, independent, hideously ugly, tor-
tured, and destructive. If you chose this route, you
can wear purple eyeliner and black cloaks, but no
one will love you, and justly so. You will be evil.

Disney’s mass marketed stories have a very obvi-
ous agenda. Disney indoctrinates young minds in a
way that is compatible with the dominant norms and
values of a capitalist and patriarchal society. This is
in the best interest of Disney because, of course, the
bottom line is money. Disney panders to who has
the buck. The “little girls” market is in essence the
parents of little girls market, and so the films are

Just how passive, submissive, and insipid should

tailored to the sexual preferences and the conserva- -

tive values of the dominant class in America.

Disney does take some pains to disguise the moral
tripe served up on its gilded platters. Disney imbues
its films with the idea that the stories are governed
by natural laws and Disney creates the perverse im-
pression that the tales are timeless.
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Disney stories happened “once upon a time in a
faraway kingdom.” They run with the assumption
that it isn’t Disney telling the tales at all; that Disney
is simply retelling a charming story that has been
loved and cherished for ages because it speaks of
universal truths and so has universal appeal. This is
a false and a revolting assumption.

The tales that Disney portrays are not ancient and
anonymous stories expressing universal truths;
rather, they are the products of a specific and con-
temporary political agenda, the current projections of
the values and norms endorsed by Walt Disney. In
Fairy Tales And The Art of Subversion: The Classi-
cal Genre for Children and the Process of Civiliza-
tion, a very notable scholar of the fairy tale, Jack
Zipes, thoroughly debunks the myth of timelessness
in regards to the Disney versions of the tales we
know. Zipes provides a very redeeming and compel-
ling history of the genre of fairy tales.

Fairy tales, in fact, come from a long and venera-
ble folk tradition. In Europe and the world over,
women have been telling stories, spinning yarns, and
weaving tales. These very expressions hark back to
the pre-capitalist homes of artisans and peasants,
where children heard the tales from their mothers,
grandmothers, and great-grandmothers. For centuries
upon centuries, folk tales remained a cherished, ma-
triarchal, and an oral tradition.

The fairy tale was first written down in Europe so
that a more educated class could better manage the
vast oral tradition of a bourgeoisie. The folk tales
were discussed amongst aristocrats who could prop-
erly separate the wheat from the chafe; the wheat
being the norms and values of a “civilized” elite, the
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